RQI

The Really Quick Inventory

of

Everything You 

Need to Know 

About Publicity

When You Don’t

Have Any Money!

Please choose the BEST answer for each question.

1.
You want your special volunteer project to get as much attention


as possible and the publicity committee thinks it would be great

to get on Good Morning America.  You take on the assignment and these appear to be your options.   Which one of these possible contacts do you pursue?

a.
your neighbor’s daughter graduated high school with

weatherman Tony Perkins

b.
Diane Sawyer’s dad and your father-in-law were good acquaintances

 
c.
Charlie Gibson’s plumber is the husband of one of the

retired employees at your office

d.
your son lives in New York City and is security chief at

the ABC building

e.
none of the above

2.
Your organization is planning a major volunteer project in 

and it is 6 weeks away.  You are the publicity committee chair.  What should you do first?

a.
get together a press release so the media can put the event on their calendars

b.
call the news department at the local radio station 

c.
call the Mayor’s office and get it on her calendar

d.
make sure all the details of the event are decided 

e.
none of the above

3.
Your organization wants to get more attention and coverage in 

the local newspaper for its work with the local schools.  Who should you contact?

a.
the school public relations officer 

b.
the publisher of the newspaper

c.
one of the reporters at the newspaper

d.
the newspaper’s community relations director

e.
the editor of the newspaper

4.
When contacting a television station about covering a story


you should make every effort to speak to


a.
the evening news anchor


b.
the assignment desk

c.
the station manager

d.
the station community relations officer

e.
the station marketing director

5.
Your organization makes a special effort to help the Hispanic


children in migrant farm families.  Your best chance of gaining


public attention for your efforts is 


a.
in the agriculture columns of the newspaper


b.
on the local Hispanic radio station


c.
in a proclamation from the Mayor’s office


d.
having a City Councilperson commend you at a council 

meeting


e.
sending a note home with all of the children you serve

6.
Your community is large enough to have a number of newspapers and magazines, some large and some small.  Regardless of size, though, in which publication are you the most likely to get coverage for your organization’s volunteer efforts?


a.
the business monthly


b.
the daily newspaper


c.
one of the neighborhood tabloids


d.
the monthly city magazine


e.
the student newspaper at the university

7.
Your organization conducts an annual holiday donation program


for underprivileged families.  You want more publicity and attention for your program.  You have a publicity budget of $100.


Which of these options gives you more “bang for your buck”?


a. 
buying one 4” ad in the local newspaper


b.
printing up 25 bumper stickers and putting them on 



your volunteers’ cars

c.
printing 1,000 flyers and putting them on as many announcement boards as you can find

d.
printing 2,000 door hangers and putting them on 


2,000 doors

e.
paying for the production of a public service announcement


to be run on one or more of the local radio stations

8.
You really want the local news anchor to be the master of ceremonies at your annual awards banquet but you have been told that she receives 15-20 such requests each month and will only accept two.  What is your best option to get her to choose your event as one of the two she will do that month?


a.
the anchor’s mother is in your bridge club

b.
the anchor is one of the board members at the children’s shelter your group supports

c.
make the request and keep calling back and sending tidbits of information on your organization and its good work

d.
you frequently see the anchor shopping at the same grocery store you use;  sometimes you speak to each other

e.
none of the above

9.
Your organization is barely known in the community even though you have 50 members and have been doing great volunteer work for over 30 years.  You need more recognition.  Which of these television programs is probably within your reach?


a.
a  3 minute feature on the evening news at 5 and 11


b.
a 30 minute interview on the local government station


c.
a 10 minute interview on one of the local noontime shows


d.
a news report covering the election of your new officers


e.
both a and b

10.
Which of the following is among the fastest growing news outlets in many communities?


a.
public radio


b.
network television

c.
ethnic radio


d.
public television


e.
newspapers

11.
Assuming you had no budget to promote your volunteer organization, which of the following would be the best investment of your time?


a.
writing a letter to the editor of your local newspaper

b.
ask the charities you help to feature your organization in their newsletters

c.
create your own monthly email newsletter 

d.
ask for speaking opportunities in front of local service clubs

e.
create and run a speaker’s bureau for your organization

12.
You need a sponsor to help offset some costs of the special event you organize each spring for the charity you serve.  Who is most likely
to help you out?

a.
the bank where your organization keeps its checking account

b.
the accountants your organization pay to do the audit every two years

c.
the landlord who owns the building where the charity is housed

d.
a company that already donates to the charity

e.
your neighbors

13.
You need help thinking about and creating a plan for how your volunteer organization can become better known and recognized in your community for all the good work it does.  However, you don’t have any money to pay for professional help.  Which of these options is best?

a.
read about how to do public relations and help lead your group based on what you’ve learned

b.
ask a professional public relations firm to donate a plan for your organization

c.
contact your local public relations professional association


and ask for their advice and help

d.
contact the public relations or marketing department at your local college and ask them to help

e.
all of the above

14.
When you ask a company to help you with your charitable and volunteer projects, whether by donating money or expertise, your prospects for getting them to assist you are increased when you


a.
fit your request into their budget constraints


b.
have a good relationship with their top managers

c.
know a lot of their employees and those employees want to help you

d.
find a way to promote the company’s products


e.
you have worked on similar projects together in the past

15.
When you want to gain recognition for the volunteer work your 

organization does in the community, it is best

a.
to have your officers quoted in your press releases

b.
to have the charity you serve speak for you

c.
to find a celebrity spokesperson

d.
to send releases to the media as often as you have news

e.
to stick to the main daily newspaper

16.
When trying to get public recognition for your organization it is 


best to create your own event rather than being part of another


organization’s event.   True _____    False _____

17.
Public parades are “hot” spots for promoting your organization.


True _____    False _____

18.
If your goal was to get the name of your volunteer organization 

in front of as many people in your community as possible with the least amount of expense, you would want to


a.
get your meetings listed in the weekly calendar of 



organizational meetings in the newspaper


b.
stand all day at the busiest intersection in town holding



a sign with your organization’s name on it


c.
order lapel pins for your members


d.
sponsor the local 10k race


e.
set up a booth at the local arts festival

Topics Covered

Using your Charity to help generate publicity for your organization.

Gaining sponsors by finding ways to promote their products and services.

How to get newspaper coverage.

How to get television coverage.

How to get radio coverage.

Alternative print media outlets and gaining coverage in them.

How best to use special events to promote your organization and cause.

Low cost ways to get attention in your community.

How to get your hands on a celebrity.

Is national media coverage within your reach?

